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Problem / Question

Social Media Data Analysis… Can it support 
online services marketing strategies;

Data Source

• Extracted text from 
discussions/reviews in social media 
(Case in hand: Wework, a US based 
shared workspaces services firm).

Data Extraction
• Utilized Mediatoolkit, a social 

media marketing platform, to 
transform posted text in Twitter 
and Instagram regardingWework 
to frequency and emotion data in 
tabular form, along with posting 
metadata.

Analyzed Data

Table size

4331 rows x 9 cols

Quantitative Vars

• TIT – Title Length
• MEN – Mention
• REA – Reach
• FOL – Followers

Qualitative Vars

• IMG – Has Image 
• TYP –Twittr/Instgr 

 
• LAN - Language  
• SEN - Sentiment 
• INF - Influence 

Materials

Final Input Table Format

MCA

HC on MCA Output

Take Home Message

Software Used
• R/ RStudio
• R packages:  FactoMineR, factoextra, Hmisc

Initial Input Format

TIT MEN REA FOL IMG TYP LAN SEN INF
349 242 1 12 0 twitter EN negative 1
312 205 40 803 0 twitter EN positive 1
292 232 114 1088 0 twitter EN positive 2
256 208 192 2246 0 twitter EN positive 2
350 243 720 1996 1 instagram EN positive 1
350 244 330 996 1 instagram EN positive 1
: : : : : : : : :

TIT MEN REA FOL IMG TYP LAN SEN INF
T3 M3 R1 F1 IY TT EN ne IN1
T2 M2 R1 F2 IY TT EN po IN1
T2 M2 R2 F2 IY TT EN po IN2
T2 M2 R2 F3 IY TT EN po IN2
T3  M3 R3 F3 IN TI EN po IN1
T3 M3 R2 F2 IN TI EN po IN1
: : : : : : : : :

… after Transformation of TIT MEN REA FOL to qualitative 
variables via quartile categorization (Q1,Q2-Q3,Q4) and 
relabeling.

Main trends in posts revealed when examining single MCA 
Var axis.

Data Analysis 

methods can enhance 

the output of Social 

Media Sentiment 
Analysis tools to 
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Each cluster is characterized by a distinct group of categories 
revealing inherent customer properties.

For works sited and 
… more, please visit:


